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Florida Fly Fisher 
Federation of Fly Fishers Florida Council 

FFF-Florida.org 

 

 

Fourth International 
Bonefish & Tarpon Symposium  

 

The event was held November 11-12, 2011 at the 

IGFA Headquarters in Dania, FL. 

 

It was a Flats Fandango!  The Largest Gathering of 

Bonefish, Tarpon and Permit Lovers Ever.   

 

Top scientists shared their latest results on why the 

fish do what they do.  

 

Top anglers shared their time-tested techniques to 

catching these iconic gamefish of the flats.  

 

Two full days of fascinating presentations by the 

world's top tarpon, bonefish, and permit biologists 

mixed with enjoyable fishing and casting clinics 

taught by some of the world's top anglers and instruc-

tors including...Lefty Kreh and Joan Wulff. Fly Tying 

by Bob Popovics and others.  

 

The event was capped of by a celebrity-angler dinner 

emceed by award-winning author and tarpon tourna-

ment great, Andy Mill. Guests include: Stu Apte, Bill 

Curtis, Ralph Delph, Chico Fernandez, George Hom-

mell, Steve Huff, Lefty Kreh, Sandy Moret, Flip Pal-

lot, Rick Ruoff, Mark Sosin, Joan Wulff and others. 

 

The Bonefish Tarpon Trust really outdid themselves to 

put on a first class event. 
 

 

 

 

 

 

 Presidents Message  

Notice of Annual Meeting 

Another Year has passed much too quickly. Funny how 

time seems to pass faster every year. Dad warned me this 

would happen. I'm not sure I like it. But now it's time to 

take a moment to reflect on the Federation of Fly Fishers 

and Florida Councils achievements in 2011. And time to 

look ahead for 2012.  

Florida Council held a very popular and fun Expo in Kis-

simmee last October. We had a trade show with many local 

and national vendors, fly tying seminars and demonstra-

tions, and numerous casting programs and seminars con-

ducted by accomplished anglers, tyers, guides, authors,  and 

some of the icons of our sport including Flip Pallot and 

Chico Fernandez. The friendships made and camaraderie at 

Expo is always worth the time spent.  

 

Some clubs make the Expo their monthly outing in October 

and buy tables at the banquet and auction so their members 

can socialize and share the fun with their regular fly fishing 

friends. I learned of this recently and think it's a great idea. 

I'm glad someone took their time to share this with me. 

 

In 2011, the council and clubs taught casting and tying skill 

to new fly fishers, our members,- and kids including young 

anglers from the Sheriff's Ranch, school systems and 4 H. 

We displayed and staffed the FFF both at outdoor shows 

including some Florida Sportsman's events and the Renzetti 

Fly Tying and Rod Building Fair. We worked with out-

reach groups including Casting for Recovery and Project 

Healing Waters and will continue to support and expand 

our participation in all these areas in order to grow FFF and 

share the joy, ethics and skills of fly fishing with all gen-

ders and age groups who share a passion for our sport and a 

love of wild things and wild places. 

 

Florida is still a relatively new council. Yet we have 

worked hard to build an organization that serves our Florida 

fly fishing community. We will grow and change through 

evolution. I believe 2012 will be a turning point where we 

can finally do much more for Fly Fishing and Conservation 

in Florida, as well as being able to work more closely with 

member clubs in support of their efforts and programs. 

Continued on Page 3 

Winter 2012 
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The Sunshine State  

Casting Club (SSCC)  

The Sunshine State Casting Club (SSCC) held its state

-wide casting competition at the Federation of Fly 

Fishers Expo in Orlando October 22rd. The event is 

scored by targeting a series of eight targets in succes-

sion, as well as a series of casts for maximum dis-

tance, The competition was open to all and the field 

included fishing guides, casting instructors and dedi-

cated casters, as well as those new to casting games. 

The competition was won by Capt. Jamie Allen of 

Englewood , Fl. In second place was Joe Mahler of 

Fort Myers. Third place went to Eric Cook of Atlanta 

GA , who also had the longest distance cast of 111 

feet. The SSCC is a member club of the American 

Casting Association which is the largest casting sports 

organization within the US and Canada. The SSCC 

was founded to promote improved casting skills from 

education and competition to enhance the angling ex-

perience. If you would like more information on the 

SSCC or if your club would like to host a SSCC cast-

ing event , you may contact Leslie Hand at toma-

toesjh@yahoo.com or Joe Mahler at (239) 482-0325. 

Joe Mahler,   

President, Sunshine State Casting Club 

13161 Whitehaven Lane #213 

Ft. Myers, Florida 33966 

239-482-0325 

239-898-0263 cell 

 

 

 

Federation of Fly Fishers, 

Florida Council 
http://fff - florida.org/  

 

Board of Directors 

 
Presidentéééééééé...Bill Gunn 

1st. Vice PresidentéééééTom Logan 

2nd. Vice Presidentéééé.. Roger Maler 

Treasureréééééé.éé..Gerald Bell 

Secretaryééééé...éé....Joanna Williams 

Director at Largeééééé. Ruth Stokes 

Director at Largeééééé..Andy Mill 

Director at Largeééééé..Flip Pallot 

Director at Largeééééé..Chico Fernandez 

Directoréééééééé.éPat Damico 

Directoréééééééé.éTom Gadacz 

Directoréééééééé.éRon Whiteley 

Directoréééééééé.éM.E. DePalma 

Directoréééééééé.éRoger Williams 

Directoréééééééé.éDave Lambert 

Directorééééééééé.Jack Neely 

 

mailto:tomatoesjh@yahoo.com
mailto:tomatoesjh@yahoo.com
tel:239-482-0325
tel:239-898-0263
http://fff-florida.org/
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Casting Instructor 

Certification Program  
By Dusty Spraque 

 

FFF's Casting Instructor Certification Program (CICP) 

examiners hosted the Florida Council's first Continu-

ing Education event for casting instructors at this 

year's Expo with outstanding presentations and atten-

dance. 

 

FFF's CICP examiners tested candidates for Certified 

Instructor and Master Certified Instructor.   

The following individuals were successful in achiev-

ing certification as FFF Certified Casting Instruc-

tors:   

Bill Ackourey (Florida),  

Dr. Dino Frangos (Alabama),   

Capt Martin Carranza (Argentina),   

Ragan Whitlock (Florida), and  

Kim Wroble (Florida).    

Roger Miles (United Kingdom) achieved certification 

as a FFF Master Certified Instructor. 

 

 

Over the first few years we, worked to build a fiscally vi-

able council. Our Expo series is the council's only fund-

raiser. It has grown from about 200 participants to about 

400 in three years. The funds will help us do the work of 

the council including teaching fly tying, casting, assisting 

our clubs, and our conservation efforts.  

 

While we are an all volunteer organization from top to bot-

tom including our National President Phil Greenlee, pro-

grams do cost money. The support given by clubs in form 

of their contributions for our start up and the great partici-

pation by clubs and members in the Expo will enable us to 

do much more in the years ahead. 

 

The next important event is our annual meeting. It's sched-

uled for Sunday, March 4th at 1:30 PM. Bass Pro Shops 

Outdoor World will host our meeting in their community 

room located above their gun shop. Just take the stairs or 

elevator located to the left of the gun racks and the meeting 

will be there on the second floor. 

 

All FFF members are invited to attend the annual business 

meeting. But I feel it's most important for each club to be 

represented. I'm asking the president and leadership of each 

club to please make an effort to attend the meeting. We 

want to involve all of you in our planning and programs to 

better serve our fly fishing community in Florida. We are 

responsive to your needs and expectations. Please  attend 

and let us know what we can all do together. You're always 

welcome to contact me directly at wtgunnjr@aol.com, or 

through  our email server on the council website at FFF-

Florida.org, or my phone at 321-960-9082. 

 

In 2012, Florida Council is committed to bringing our com-

munity closer and building stronger local clubs. We are 

piloting a program adopted by FFF, as part of the national 

plan, to provide annual day long casting workshops for 

each club. There will be no charge to the club for the work-

shop and they will be staffed by FFF Certified Casting in-

structors however, only FFF members may attend the 

workshop. It's a benefit to being a member of FFF.  

 

If you're a member of a local club, but not a member of 

FFF, please join us. For $35 you will get a day of casting 

instruction by certified instructors, and a membership in 

FFF. And you club may benefit too with a donation of a 

TFO fly rod to aid their fund raising or programs. More 

details about the fly rod program can be found further down 

in this column. It's a win, win, win for everyone who loves 

fly fishing and all the beautiful places our sport bring us to 

visit as we enjoy fishing with a fly. 

mailto:wtgunnjr@aol.com


4 

Captain Pete Greenan, MCI, our founding president, and 

member of the Casting Board of Governors, is creating the 

club casting workshops program. He will coordinate CCI 

instructors to act as liaisons with each club. Club leaders, 

please get Pete your program chairman's contact info. You 

will find Pete's contact info in this newsletter. 

 

In 2011, I was asked to chair the National Marketing 

Committee, and to serve as Chair of the President's com-

mittee. Pete Greenan told me when we first formed the 

council that he believed Florida Council was poised to be 

a vibrant and influential council within the FFF. Those 

words keep ringing in my ears as I see them coming true.  

In addition to my work with FFF, Captain Pete Greenan 

and Dusty Sprague are members of the Casting Board of 

Governors. And Ron Winn, a member of BFFA of Bre-

vard, is national Treasurer, and a member of the Board of 

Directors.  

 

I'm proud that so many Florida Council members are ac-

tively involved in the leadership and promotion of FFF. 

They are all excellent representatives. Please be thank 

them, the council board members, the Expo committee and 

volunteers, and your club leaders for their service. I appre-

ciate their hard work and dedication and personally thank 

them for their commitment in support of my passion. 

 

The Marketing Committee has adopted a nation plan with 

an emphasis on providing more educational services to our 

clubs and members, and introducing FFF to fly fishers 

who are not members. The future vision of FFF is to create 

fund raising opportunities for local clubs, teach new fly 

fishers, grow the clubs and FFF, and seek sponsorship and 

grants to secure funding for conservation and restoration 

projects.  

 

Membership is important so we can seek funding for con-

servation. We need to increase our critical mass. More 

members will give FFF more opportunities to partner with 

organizations who give conservation grants. While FFF 

does a superb job of teaching fly fishing skills, part of our 

mission is conservation. A bigger FFF will make it much 

easier for us to glean financial support which will be avail-

able to local clubs and councils for their conservation and 

restoration work. 

 

If you're a FFF member, I personally thank you for your 

continued support. If you did not renew or have never 

joined us I ask that you join us today. We need to work 

together to pass on the skills, ethics and joy of fly fishing. 

We need to band together to have a voice when addressing 

issues of the environment, fishing access, water quality 

and improper regulation. It's much easier to organize to 

represent all that threaten our sport than it is to fight the 

fight with a single voice. There is power in numbers. If 

you love the outdoors and fly fishing, it's simply the right 

thing to do even if you never attend a meeting, program or 

volunteer. Your membership is the support we need. 

 

In the area of conservation, FFF is making funds available 

to clubs in the Florida Council for local conservation ini-

tiatives this year. In 2011, the grant was made to Florida 

Council. You'll find an article in this newsletter from Tom 

Logan, our VP and Conservation Chairman, telling you 

about the 2011 grant. We encourage clubs to submit your 

conservation project proposals to FFF through Tom for 

consideration. Again, as FFF grows there will be more 

funding available for us to do conservation projects. The 

funds we have today are a start. Your membership will 

make more possible. 

 

This year we will be hearing from some icons of our sport. 

The Marketing Committee has contacted many well 

known anglers including Stu Apte, Andy Mill, Flip Pallot, 

Chico Fernandez, Conway Bowman, Lani Waller, Bob 

Couser many more asking them why they are members 

and why they think every fly fisherman needs to become 

FFF. Stu's thoughts are published in this newsletter and 

will be featured in other publications. Each of them recog-

nizes FFF as the leader in fly fishing education and the 

fact that we are the only group who brings fly fisherman 

together as an international community. FFF stands for the 

interest of fly fisherman nationwide and in 16 countries. 

 

In December, the Mid Coast Fly Fishers of New Smyrna 

Beach, voted to join FFF as a Charter Club. Their motiva-

tion was multifaceted including the importance of fly fish-

ers to unite in our efforts in promoting the fun, skills and 

ethics of our sport, conservation, having access to FFF's 

education network, and the issue of liability. One of their 

members is a retired insurance underwriter. In our conver-

sations, he opened my eyes to the liability we all face.  

 

All our clubs hold meetings and events. While liability 

insurance is available to all clubs through independent 

insurance companies, the FFF group policy is 1/3 the cost 

of the insurance their club was able to secure. And, the 

FFF insurance program includes coverage for members of 

the Board of Directors for a club. There are litigious times 

and it is certainly must be a consideration that each club 

have proper liability insurance.  

 

Access to liability coverage through FFF requires that the 

participating club be a FFF charter club. So Mid Coast 

voted to join us for several reasons. Mid Coast Fly Fishers 

placed liability insurance as a top priority. And they are 

not alone. Nationally, there is a trend where clubs are con-

verting to Charter clubs.  
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FFF has developed several incentives for clubs to make 

it easier for them to make the transition. For affiliate 

clubs where the club is a member, but their members are 

not required to be individual members of FFF, there is a 

program where your club can charter with FFF, and each 

of your members would pay $20 for their first year 

membership, $30 for their second year membership, and 

they would not pay the full $35 membership until the 

third year. There are also youth and senior memberships. 

Check the FFF website for all the membership tiers and 

details. 

 

Some clubs have opted to have their members pay the 

full regular membership fee the first year. Their reason-

ing is this. The FFF has a membership special where if a 

club adds 12 members at the regular price, they will re-

ceive a free TFO Lefty Kreh Professional Series fly rod. 

For 18 members, you'd get a TiCr X Series rod. So some 

clubs are asking their members to pay the regular mem-

bership so they can get several rods for their fund raising 

efforts. The special rod offer above is available to any 

club who adds 12 or 18 members, not just clubs convert-

ing to a charter club status. And you get a rod for each 

set of 12 of 18 that joins. So a club with 120 members 

who join could get 10 rods. You'll find all the details of 

this offer on the FFF website at fedflyfisher.org. 

 

The Council's annual Expo is scheduled for October 

19th, 20th and 21st 2012, Friday, Saturday, and Sunday,  

at Worldgate Resort in Kissimmee, the same venue as 

2011. Please block your calendar now. This year's expo 

will become part of the National Fly Fishing Expo series 

which kicks off this year. The FFF will be holding Na-

tion Fly Fishing Expo's throughout the country with 

each event sponsored and managed by the regional 

councils. This series of fly fishing shows was developed 

as part of the National Plan and will be promoted to the 

entire fly fishing community, not just FFF members, as 

a way to introduce the FFF to fisherman everywhere. 

 

This year's Expo will begin on Friday afternoon. Ven-

dors will be able to set up in the morning and the show 

will open  no later than 2 PM. The free Pizza party will 

be Friday night. Saturday will be a full day with the 

Banquet and Auction early evening. And the show will 

conclude Sunday by 3 PM. The change in format will 

allow attendees to enjoy the show and banquet, making 

a full weekend out of the event. 

 

There is also a new way to show your love of our sport 

and support FFF and its programs at the same time. The 

Federation has partnered with UMB Bank to offer a FFF 

credit card. It's a great deal with no annual membership 

fee and a low Annual Percentage Rate. You can choose a 

fly fishing scene as the image on your card or upload your 

own image and create a custom card. The first time you 

use the card, UMB Bank will donate $50 to FFF. And half 

will go to our council! I'm sure most of us have credit 

cards and surely many of them have an annual fee or 

higher interest rate than the one negotiated by FFF. If 200 

members in Florida had FFF credit cards, we would add 

$5000 to support our education programs and conservation 

within the state. 400 would add $10,000. I hope you'll con-

sider applying for your own personalized FFF credit card. 

It would surely benefit fly fishing in Florida. 

 

So please check it out. There is a link on the Florida Coun-

cil website at FFF-Florida.org where you can apply online 

through the bank's secure server. The icon is on the front 

page near the bottom on the left. You will get a no mem-

bership fee card, perhaps a lower rate, and feel the satis-

faction of supporting FFF locally by simply using some-

thing we all use from time to time. By the way, their 

agreement does not charge you any interest if you pay bal-

ance in full monthly. All in all I think it's a pretty sweet 

deal. My card has me holding a cutthroat trout I landed in 

Yellowstone last year. Guess merchants always know it's 

my card when I use it. And that's a good thing too. 

 

In closing, we have a lot on our plate in 2012. The annual 

meeting at Bass Pro Shop on March 4th is the next event. 

We have the National Fly Fishing Expo in Kissimmee the 

third weekend in October. We will be working with all our 

clubs to roll out the day long casting workshops for FFF 

members. There are shows we will attend, kids and adults 

kids we will teach the skills we must master to enjoy our 

sport. And there will be efforts and funding for conserva-

tion locally.  

 

The unique thing about FFF is this. We, the members, are 

the FFF. And FFF and the Florida Council can and will do 

whatever is possible that we each need and want to pro-

mote our sport, protect our wild places, and enjoy our time 

on the water together as a community. While FFF is the 

name, we are truly the Fraternity of Fly Fisher.  

 

Thanks for taking a few moments to read this column. I 

hope to see you at a FFF event or on the water real soon. 

 

Stay hooked, 

Bill Gunn 

President, FFF Florida Council 
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Why Use an Agent: 
By Chip Bates 

Angler Adventures 
PO Box 872, Old Lyme, CT 06371, USA 

Website: www.angleradventures.com  
 

With Angler Adventures at least, it doesn't cost the client any-

thing. We have contracts with the lodges we represent to as-

sure that their published prices, including any discounts or 

specials, are available to us at the same rates offered by the 

lodge. This applies to groups or individuals. 

 

When the economy was good, discounts were few and far 

between. With the softening of the economy, difficult to sell 

space at some lodges has created discounting. If there are dis-

counts to be had, they're available through us. 

This has been a difficult point to get across. We've actually 

considered a campaign like .. "we'll match or beat any price", 

to help clients understand that it doesn't cost anything to book 

through us.  

 

In some cases we can actually save you money. I don't want to 

reveal all our secrets, but we'll explain it to anyone who calls 

to book a trip. 

 

 Experience: 
We been in the fishing travel business for 27 years. That's 

hundreds of trips to hundreds of places and it costs you noth-

ing to tap into that experience. Whether it's figuring out diur-

nal tides at Los Roques, knowing the best wading spots in the 

Bahamas or where to fish two optimum permit tides a day in 

Belize, we've learned all this stuff over many years. 

 

 We're Objective: 
Years ago we acted as the "exclusive" agent for a lodge in the 

Bahamas, meaning we had a contract with that lodge to gener-

ate 100% of their bookings. What we learned is that funneling 

so many clients to one lodge was not always advantageous to 

our clients. Sometimes it stressed the lodge. Equipment broke, 

guides didn't show, Murphy's law took over. We abandoned 

that approach. When clients call us, we help them choose the 

lodge that's best for them. We have no ownership or exclusive 

contracts. You can't find the objectivity we offer by calling 

the lodge, and you can't find it when you deal with some 

agents. 

 

 We Sell Travel Insurance: 
In 27 years, I've seen just about every eventuality from bank-

rupt airlines to valuable camera equipment going over board. 

But, the most common disruption to clients' travel plans is a 

health issue for the individual, someone traveling with the 

individual, or someone in his or her immediate family. I'm 

licensed to sell travel insurance and it's an absolute necessity 

on any major trip. If you book through a lodge or through a 

tackle shop, you won't get the services of a travel agent, who 

is also an insurance agent, someone who understands the com-

plexity of the product, provides customer service, helps you 

file a claim and follows through to be sure you were treated 

fairly by the insurance company. 

 Someone in Your Corner: 

The real worth of an agent is when something goes wrong. The 

most common source of problems is commercial airlines. In 

addition to being fishing experts, we're travel experts. Judy Hall, 

our travel manager, worked in the travel industry for 12 years 

before joining Angler Adventures. We have the Sabre computer 

reservation system in our office. Judy knows her way around the 

airline industry like your kids know their i phone. She's rescued 

hundreds of clients from the mistreatment of airlines. 

The easy part is paying for the airline ticket. The hard part is 

dealing with schedule changes,  cancelled flights, missed con-

nections, weather delays, etc. Judy is our secret weapon.  

Stranded clients have called us from airports where they're wait-

ing in line to speak to an airline representative. Judy gets them 

rescheduled on a new flight in minutes. And minutes are critical. 

If they continued to wait in line, the best flights would be long 

gone. 

 

 We Love What We Do: 
We're all avid saltwater fly fishers. We tie flies, we fish locally, 

travel constantly, research tides, moons, guides, you name it. Fly 

fishing isn't only our passion, it's our career. We do the same 

research for our clients we do for ourselves.  

In addition to our own travels, we talk daily to clients returning 

from trips. It's like being in a newsroom. There's a constant flow 

of information; what flies worked, what guides caught the most 

or biggest fish, what was the weather like, if anything went 

wrong, what could be improved, etc. We have a data base of 

information on the destinations we represent. We can evaluate 

how one lodge compares to another and believe me it can 

change year to year. This day to day input is a lot more current 

and objective than what you find on the web, even on our site. 

It's impossible to post everything, but we freely pass it onto cli-

ents who call to book a trip. 

 

 One Last Thing: 

I often tell people, we're in the communications business more 

than the travel business. When it comes to setting up a trip; 

dates, costs, guides, airlines, what's included, what's not in-

cluded, we get every detail in writing from the lodge, guide, 

charter company, whatever. It may sound easy, but it takes per-

severance, organizational and communication skills, particularly 

when dealing outside the U.S. But, it's imperative. Verbal prom-

ises can be forgotten 3 months later. Written confirmation has 

served us well for 27 years and keeps our accuracy, accountabil-

ity and credibility near 100%. 

 

We've learned it's a lot more productive to spend the countless 

man hours necessary to properly plan a trip than do damage con-

trol when the client returns because you weren't thorough 

enough from the start. I can't remember the last time that hap-

pened to us, it's been that long ago. 

We love to hear from clients planning their first trip or the trip 

of a lifetime. We also appreciate the clients who come to us 

looking for a relationship. If your long term goal is to fish all the 

great fisheries of the world, finding a compatible agent is like 

finding your favorite guide. 

http://www.angleradventures.com


7 

Park Service Plans to Shut Anglers Out of 

Biscayne National Park 

 
 Located adjacent to Miami, Fla., Biscayne National 

Park (BNP) is the largest marine park in the national 

park system and one of the country's largest urban 

recreational fishing areas hosting approximately 10 

million angler trips per year.  

In August, National Park Service officials at BNP 

released a draft General Management Plan (GMP) 

that proposes to close over 20 percent of the park's 

public waters to recreational fishing and other activi-

ties despite opposition from numerous stakeholders 

and the Florida Fish and Wildlife Conservation Com-

mission..  

The current preferred alternative  endorsed by park 

managers would establish a 10,522 acre marine re-

serve, or no fishing zone, and several "no combustion 

engine zones," which act as de facto no-fishing zones 

because their large size makes most of the waters in-

accessible.  

The American Sportfishing Association, as part of a 

broad coalition of recreational fishing and boating 

organizations, submitted comments to the National 

Park Service outlining the communityôs many con-

cerns with the draft GMP. For more information, read 

the coalitionôs letter. 

Anglers' Legacy Positively 

Impacts Fishing Industry 
 

The Recreational Boating & Fishing Foundationôs 

(RBFF) Anglersô Legacy program continues to have a 

positive impact on the fishing and boating industry, 

according to a new survey released in October. The 

annual survey shows that program participants, 

known as ñAmbassadors,ò introduce an average of 64 

percent more newcomers to the sport than non-

Ambassadors. They also spend on average $650 more 

annually than non-Ambassadors on fishing and boat-

ing related products, travel and services. Learn more. 

Fishing Is Number 2 Outdoor Activity  

for Americans Six and Older 

 
A recent study conducted by the Outdoor Foundation 

ranks fishing as the number two outdoor activity 

among Americans ages six and older, second only to 

running, jogging and trail running.  

 

The Outdoor Recreation Participation Report 2011 

details the most popular activities with the number of 

participants: 

 

ÅRunning, jogging and trail running: 50.2 million par-

ticipants 

ÅFreshwater, saltwater and fly fishing: 45.4 million 

participants 

ÅRoad biking, mountain biking and BMX: 42.4 mil-

lion participants 

ÅCar, backyard and RV camping: 42.3 million partici-

pants 

ÅHiking: 32.4 million participants 

 

Other key findings include: 

ÅAlmost half of Americans ages six and older partici-

pated in outdoor recreation in 2010. Thatôs almost the 

same participation rate as 2009 and equates to a total 

of 137.9 million Americans. 

 

ÅOutdoor enthusiasts use technology to connect to the 

outdoors. More than 60 percent of outdoor enthusi-

asts ages 18 to 44 use technology to search for infor-

mation about outdoor recreation. 

 

 

http://www.asafishing.org/government/documents/Biscayne_National_Park_Comment_Letter.pdf
http://rbff.mediaroom.com/alsurvey2011
http://www.outdoorfoundation.org/research.participation.2011.html
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Improving Florida Fish Habitat 

and Foraging Grounds 

 
 The FishAmerica Foundation, in partnership with the 

NOAA Restoration Center, awarded a $50,000 grant 

to the Florida Department of Environment Protection 

to improve sportfish nursery habitat in St. Andrews 

Bay, Fla., home to one of the only remaining pristine 

seagrass habitats in the Florida Panhandle.  

More than 600 volunteers installed recycled oyster 

shells and more than 21,000 plants to help improve 

essential nursery habitat and foraging grounds for 

over 70 percent of commercial and recreational fin-

fish and shellfish species.  

The month-long process was made possible with vol-

unteer help from school students in Santa Rosa, Es-

cambia, and Bay Counties, local non-profit groups, 

Boy Scout and Girl Scout troops and numerous mili-

tary and civilian volunteers.  

Following the completion of the project, photo sta-

tions were installed along the three sites to measure 

the progress and an increase in juvenile fish counts 

have already been documented. 

 

 

FFF Small Grant Program  

Dollars Available for Club  

Conservation Projects  

 

The national office of the Federation of Fly Fishers (FFF) 

established a Conservation Small Grants (CSG) program 

through its National Conservation Committee that pro-

vides dollars to Councils and FFF Clubs for local conser-

vation projects.  Our Florida Council has just received a 

$1,500 grant to hire construction of a traveling display that 

will tell FFFôs conservation story.  It will describe how 

conservation projects assure our future opportunities to 

fish with the artificial fly, illustrate some of the conserva-

tion projects we already have worked on in Florida and 

provide ideas for more conservation projects our clubs can 

pursue.  The Council has its own Conservation Plan 

(Plan), a first of a kind within the FFF, and features of the 

Plan will be prominent in the display that will be available 

for club events and the Councilôs annual Fly Fishing Expo.  

So, watch for more information about this Conservation 

Display. 

 

Perhaps more importantly, the CSG has been fully funded 

for 2012 and another $1,500 will be available to the Flor-

ida Council and our clubs in Florida as financial support 

for new conservation projects.  Calls for grant proposals 

will be announced early this spring and fall with proposal 

due by June 1 and October 1 for these funds.  So, it is not 

too early for your club to begin thinking about what con-

servation projects you could start in your local area.  The 

grant proposals should identify matching funds or in-kind 

services of value to compliment funds requested from the 

national office.  It is also possible that matching funds 

may be provided from the Conservation Program of the 

Florida Council.  This is an excellent opportunity to make 

a commitment to a small conservation project within your 

club using these available grant dollars.  Any ideas you 

may have for projects are good ideas worthy of further 

consideration.  Please contact Mr. Tom H. Logan to dis-

cuss any ideas you may have for a local conservation pro-

ject and he will assist you prepare and submit your pro-

posal.  Letôs take advantage of these available CSG dollars 

and put them to work for our own enjoyment of fly fish-

ing.  Contact information for Mr. Logan follows: 

  

Tom H. Logan, V.P. Conservation 

tomlogan@comcast.net 

Phone:    850-942-9776 

Cell:        850-212-5396 

mailto:tomlogan@comcast.net
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 Fly Fishing the High Sierras 
Late October 2011 

Tom H. Logan 
 
 
My wife, Patti, and I made our usual trip this past late October to visit family in the San Jacquie Valley of 
California and while there I fly fished with local friends in the high Sierras.  My friend, Wayne Luallen 
from Visalia, the town just 9 miles north of smaller Tulare where Patti calls home, fished with me four 
days just as he always does during our visits to the Valley.  ²ŀȅƴŜΩǎ ǿƛŦŜΣ 5ƻƴƴŀΣ ŦƛǎƘŜŘ ǿƛǘƘ ǳǎ ǘǿƻ 
days.  Wayne is a world-class fly tyer and well experienced fly fisher, but Donna is a better fly caster than 
both of us.  We generally fished each day northeast of Visalia and east of Fresno from 1.5 to 2-hours 
drive into the Sequoia National Forest starting above 7,000 feet and climbing.  Weather was generally 
cool and the air clean.  This is particularly noteworthy, as cotton had just been picked in the valley, 
stubble was being plowed under and the dust was worse than the smog over LA.  This was compounded 
by the fact that walnuts were also being harvested.  /ƻƴǎƛŘŜǊ ǘƘŀǘ ǿƘŀǘ Řǳǎǘ ŘƻŜǎƴΩǘ ǎǳǎǇŜƴŘ ƛƴ ǘƘŜ ŀƛǊ 
settles on the leaves of the walnut trees.  Walnuts are harvested by using a tractor-mounted vibrator to 
shake each tree until every walnut falls to the dry, dusty ground below.  Then the walnuts are swept into 
windrows and picked up mechanically.  The result is that virtually every agricultural activity puts dust in 
the air at this time of year.  ̧ ƻǳ ǎŜŜ ƛǘ ŀƴŘ ōǊŜŀǘƘŜ ƛǘΣ ōǳǘ ȅƻǳ ŘƻƴΩǘ ƴŜŎŜǎǎŀǊƛƭȅ ǎƳŜƭƭ ƛǘΦ  This is because 
jǳǎǘ ŀōƻǳǘ ŀƴȅǿƘŜǊŜ ȅƻǳ ǎǘŀƴŘ ƛƴ ǘƘŜ ǾŀƭƭŜȅΧȅƻǳ ǿƛƭƭ ōŜ ǿƛǘƘƛƴ п ƻǊŜ р ƳƛƭŜǎ ƻŦ мллΣллл ŘŀƛǊȅ ŎƻǿǎΦ  
Farming and milk production = lots of dust and manure.  It is good to get above it all in the mountains. 
 
Our first day of fishing was up Clover Creek.  We walk into the creek at about 7,500 feet and by the time 
we fish half a day, climbing all the way, it seems you are on top of the world.  LǘΩǎ ŀ ōŜŀǳǘƛŦǳƭ ǇƭŀŎŜ ǘƻ ōŜΦ  
Cƭȅ ŦƛǎƘƛƴƎΣ ŀ ƎƻƻŘ ŦǊƛŜƴŘ ŀƴŘ ƭǳƴŎƘ ƻƴ ǘƘŜ ǎǘǊŜŀƳΧǇǊƛŎŜƭŜǎǎΗ 
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Clover Creek, as you can see, is very much uphill through solid rock.  We generally climb up the stream bed from 
one plunge pool to another, fishing dry flies for rainbows and brookies.  I think I caught most of my fish on the 
Western Coachman. 
 

 
 

Some of the slopes we have to climb to get from one pool to another are a bit challenging, to say the least.  You 
ƎǳŜǎǎŜŘ ƛǘΧL ƘŀŘ Ƨǳǎǘ ŎǊƻǎǎŜŘ ƻƴŜ фл ŘŜƎǊŜŜ ǎƭƻǇŜΣ ǊŜƭŀȄŜŘ ŀƴŘ ǘƘŜ ƴŜȄǘ ǘƘƛƴƎ L ƪƴŜǿ L ǿŀǎ ǘǳƳōƭƛƴƎ ƘŜŀŘ ƻǾŜǊ 
heels down-hill until I rolled into a clump of Manzanita.  L ƘŜŀǊŘ ²ŀȅƴŜ ƘƻƭƭŜǊƛƴƎ ά²ŀǘŎƘ ƻǳǘ ŦƻǊ ȅƻǳǊ ǊƻŘΗέ  I 
asked him later if he really thought I had much control over what was happening. 
 
bŜȄǘ Řŀȅ ǿŀǎ DƻƭŘ /ǊŜŜƪΧƴŀƳŜŘ ǎǳŎƘ ōŜŎŀǳǎŜ ǘƘƛǎ ƛǎ ǿƘŜǊŜ ǿŜ ŎŀǘŎƘ ƎƻƭŘŜƴ ǘǊƻǳǘΦ  Gold Creek is at about 7,200 
feet and up and supports a pure strain of golden trout that likely were stocked by miners that carried them in 
coffee pots during the early part of the last century from the Kern River system that is on the east slope of the 
Sierras. 
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Donna fished with us this day.  Gold creek is a much tighter stream course of plunge pool after another.  We typically have to 
climb around boulders, up and down slopes and through forest from one pool to another.  A series of falls at the lower end of 
where we begin to fish prevents rainbows that are below the falls from moving upstream and affecting the golden gene 
pool.  They are a beautiful fish. 
 
The third and fourth days were spent fishing Big Meadow at about 7,600 feet.  Big Meadow is about 1.5 miles long with a 
number of small streams flowing through ponds and wet meadows.  Over grazing and siltation had altered hydrology in the 
meadow over a period of decades, gradually affecting the brook trout fishery.  The stream course(s) was restored perhaps 5 
years ago; this is a project I was fortunate to have had an opportunity to have input.  It had been over a year since I had seen 
the meadow, and I was anxious to see how the stream and its fishery were recovering.  It looked fantastic as you can see. 

 
 

 
 

The fishery also is recovering well and we saw many brookies on reds.  I fished Westerns, Adams and a Green Peter and even 
fed them some of my Milk Gravy.  The fishing was fantastic. 

 

 

It will not surprise you to know that travel plans are already underway, and we look forward to our next trip to CA! 
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THE DEMISE OF A 
FLY FISHING CLUB 

Is your club on the line? 
By Roger Maler 

 
Having been involved with clubs, councils and their 

boards at all levels for 20 plus years, I have witnessed 

the failure of clubs and yes several councils mostly 

due to the following shortcomings in their day to day 

operations: 

1. Lack of a purposeful and mandated revolving of 

the board of directors 

2. Lack of sub committees to support the board 

members providing fodder to fill empty BOD 

slots 

3. Lack of active new  membership initiative to fill 

the voids and offset the normal attrition 

4. The formation of cliques within the club discour-

aging new member involvement 

5. The un-imaginative speakers at meetings or none 

at all 

6. The ñrutò of doing everything as it has been in the 

past 

7. Senior long term members (mostly past presi-

dents) continuing to ñrun thingsò 

8. Only a few active workers who make the effort to 

do more then  what is expected of them 

9.  An egotistical president who cannot release the 

reign, delegate and wishes to be the only voice in 

and for the club and its members. 

10. Lack of membership commitment to attend 

meetings on a regular basis. 

11. Lack of fund raising efforts to enable the club to 

actually support/promote the sport of fly fishing 

as it was intended by our doctrine. 

 

Be honest, all of you reading this have experienced 

most or all of the above at one point or another. This 

is proven out by the dismal growth/membership sta-

tistics of the FFF. Forgetting that for a moment, how 

many of you actually look forward with great antici-

pation to your monthly meetings?  When was the last 

time you left a meeting with the feelings of ñmore of 

the sameò? What percentage of your total member-

ship comes to your meetings? The average in my ex-

perience is about 40%. Yes, we have snow birds, 

health problems, vacations, birthdays, holidays, out 

of town guestséand on and on. Sound like familiar 

excuses? We too are getting older and young mem-

bers are hard to find. But it can be done! 

 

Simply by reversing the 12 failures above a club of 

any age or size can still be enjoyable, grow and still 

be fun for ALL the members. Tackling these issues 

head on can reverse the universal downtrend in our 

clubs. You are not going to make everybody happy in 

your club and a few will be grumps and leave for the 

ñchangesò but overall most will appreciate your effort 

and enjoy being included in the inner circle. 

 

THINGS TO DO NOW: 

¶ Call for an election of new officers  

¶ Form a committee to search out better speakers 

¶ Plan more and interesting outings  

¶ Hold casting and fly tying clinics regularly 

¶ Find a meeting place that serves food and adult 

beverages 

¶ Reward your worker bees with special recogni-

tion  

 

For what is worth I am writing this causeô my club 

needs all of the above!!! Only in its fourth year, our 

meeting attendance is down, cliques have formed and 

nobody wants to get involved trusting that 

ñsomebody else will get it doneò. In my club this has 

boiled down to about me and 4 individuals. Sound 

like your club? As such, I am kicking myself (and our 

membership) in the butt hopefully to change what 

Tarpon Coast Fly Fishers is about. (#9 above does not 

apply of course) 

 

Regards, 

Roger Maler 

Prez TCFF  

FLC BOD 

Twice Past prez MSFF (over 500 members) 

Twice Past prez SOC (largest in the FFF) 

Past BOD National Board (10 years) 
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Fly Fishing Thoughts for the New Year 
Reprinted from the  

Tampa Bay Fly Fishing Club Newsletter  
 
Fishing is a... discipline in the equality of men - for all men 
are equal before fish. ~Herbert Hoover 
 
Last year I went fishing with Salvador Dali. He was using a 
dotted line. He caught every other fish. ~Steven Wright 
 
Calling fishing a hobby is like calling brain surgery a job.  
~Paul Schullery 
 
As the evening sky faded from a salmon color to a sort of 
flint gray, I thought back to the salmon I caught that morn-
ing, and how gray he was, and how I named him Flint. 
~Jack Handey 
 
...of all the liars among mankind, the fisherman is the  
most trustworthy. ~William Sherwood Fox, Silken Lines and 

Silver Hooks, 1954 
 
...trout that doesn't think two jumps and several runs  
ahead of the average fisherman is mighty apt to get fried. 
~Beatrice Cook, Till Fish Do Us Part, 1949 
 
Give a man a fish, and he can eat for a day. But teach a 
man how to fish, and he'll be dead of mercury poisoning 
inside of three years. ~Charles Haas 
 
I am not against golf, since I cannot but suspect it keeps 
armies of the unworthy from discovering trout... ~Paul 
O'Neil  
 
Even if you've been fishing for three hours and haven't 
gotten anything except poison ivy and sunburn, you're still 
better off than the worm. ~Author Unknown  
 
Three-fourths of the Earth's surface is water, and onefourth 
is land. It is quite clear that the good Lord intended us to 
spend triple the amount of time fishing as taking care of the 
lawn. ~Chuck Clark 
 
Fishing tournaments seem a little like playing tennis with 
living balls... ~Jim Harrison, Just Before Dark, 1991 
 
There's no taking trout with dry breeches. 
~Miguel de Cervantes 
 
Reading about baseball is a lot more interesting than 
reading about chess, but you have to wonder: Don't any of 
these guys ever go fishing? ~Dave Shiflett, quoted in Hous-

ton Chronicle, 29 April 1990 
There is no greater fan of fly fishing than the worm.  
~Patrick F. McManus, Never Sniff a Gift Fish, 1979 
 
People who fish for food, and sport be damned, are called 
pot-fishermen. The more expert ones are called crack pot-
fishermen. All other fishermen are called crackpotfisher-
men. This is confusing. ~Ed Zern, 1947 

Enjoy thy stream, O harmless fish; 
And when an angler for his dish, 
Through gluttony's vile sin,  
Attempts, the wretch, to pull thee out,  
God give thee strength, O gentle trout, 
To pull the rascal in!  
~John Wolcot  
 
Our tradition is that of the first man who sneaked away to 
the creek when the tribe did not really need fish. 
~Roderick Haig -Brown, about modern fishing, A River 

Never Sleeps, 1946 
Even eminent chartered accountants are known, in their 
capacity as fishermen, blissfully to ignore differences be-
tween seven and ten inches, half a pound and two pounds, 
three fish and a dozen fish. ~William Sherwood Fox, Silken 

Lines and Silver Hooks, 1954 
 
Fishing is much more than fish. It is the great occasion 
when we may return to the fine simplicity of our  
forefathers. ~Herbert Hoover  
 
Good things come to those who bait. ~Author Unknown 
"Carpe Diem" does not mean "fish of the day." ~Author 
Unknown  
 
Gone fishin', be back at dark-thirty!  
~Author Unknown  
 
You must lose a fly to catch a trout. ~George Herbert 
 
If you've got short, stubby fingers and wear reading 
glasses, any relaxation you would normally derive from fly 
fishing is completely eliminated when you try to tie on a 
fly.  
~Jack Ohman, Fear of Fly Fishing, 1988 
 
Give a man a fish, and you'll feed him for a day; give him a 
religion, and he'll starve to death while praying for a fish. 
~Author Unknown  
 
Nothing makes a fish bigger than almost being caught. 
~Author Unknown  
 
My biggest worry is that my wife (when I'm dead) will sell  
my fishing gear for what I said I paid for it. ~Koos Brandt  
 
Scholars have long known that fishing eventually turns 
men into philosophers. Unfortunately, it is almost  
impossible to buy decent tackle on a philosopher's salary. 
~Patrick F. McManus  
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Boca Beacon November 21, 2011  

KOONėdnė?jdibėHjm`ė?\h\b`ėoc\iėEdbbdibėú 
a commentary by Richard Hirsch 

 

I call for immediate and substantive Professional Tarpon Tournament Series rule changes, or else for the imme-

diate termination of the entire series. The horrible PTTS fishing techniques and behaviors are destroying the 

Boca Grande fishery. PTTS is turning a wonderful natural resource (a public resource) into a very private profit-

oriented threat to the fishery. It has turned many weekends into a commercial, free-for-all, which abuses the pub-

lic assets. Port Aransas, Texas and nearby Homosassa have both suffered enormous collapses of their tarpon 

populations. The causes are many but, in essence, nobody raised the red flag before it was too late. 

Make no mistake that the rules and techniques employed by the PTTS pose a current threat to the continued re-

turn of tarpon to our waters. 

 

It has been so easy to concentrate on the jigging aspect of the PTTS that we might overlook some of the other 

serious damages being done to the fishery by these people. But, we should not let the jig off the hook. The past 

legal challenges to the PTTS have mostly centered on user group fights (our type of fishing suffers due to their 

type of fishing,) or on gear questions (the frequency of snagging due to the jig), or on county, state or FWC 

suits. None have proved successful to date. 

 

Many of us agree that it is a terrible mystery as to why the town, the county, the state, the FWC and the televi-

sion sponsors of this private, profit-driven tournament have all sat by, for various reasons, and allowed the obvi-

ous degradation of the Boca Grande/Charlotte Harborôs fishery to continue. 

Here are a few other aspects of the PTTS that deserve thought and right-minded action: 

 

1.Tarpon are dying because of the PTTS techniques. We have evidence from many eyewitnesses that dead 

tarpon are regularly found floating in Boca Grandeôs waters directly following a weekend PTTS event. Rare are 

the reports of dead tarpon at any other time. Extremely rare. PTTS anglers generally hook their tarpon with very 

light lines which end up causing a much longer battle which in turn seriously fatigues the tarpon. The jigs them-

selves do damage, as many hookups are outside the mouth and damage scales and gills. Then the whole process 

of gaffing and roping the fish alongside of the boat is hurtful. Then the dragging of roped fish (often with heads 

out of water) to the weigh station is highly detrimental. And, finally, after all these extreme stresses, the fish are 

weighed and photographed at the beach. The combination of these behaviors is the reason we often see dead tar-

pon floating after a tournament. Did I forget to mention that highly-stressed fish are wonderful shark bait? 

 

2.The fact that PTTS is a private for-profit tournament speaks volumes about the unregulated and destructive 

behavior of the PTTS owner, managers, captains and anglers. Most other fishing tournaments are primarily held 

for charitable causes. Most of the PTTS events pay the first prize team about $35,000. However, it may be that 

the owner of the PTTS company, Mr. Joseph Mercurio, makes most of his money by broadcasting each of the 

individual events on Sun Sports/FOX and on World Fishing Networks. Mr. Mercurio sells advertising space on 

each of his many regional broadcasts. His private revenue may be the leading factor causing the flagrant disre-

gard for the health of the fishery. The PTTS rules need immediate change and if not, the PTTS needs immediate 

termination. 

 

3. Boca Grandeôs history was, and to a smaller extent today, is centered around a much more sporting and 

traditional tarpon fishery é not a money-grubbing, fish-killing, crowd that likes to play bumper cars in the Pass 

and screams with joy when a shark hits a hooked tarpon, or even chums up these sharks prior to the events, or 

delights in a low-skill/high-kill technique. The rules the PTTS follow are not changing with the times, they are 

greedily smashing a world-famous tradition and ruining this fishery. 

http://www.bocabeacon.com/?p=9985
http://www.bocabeacon.com/?p=9985
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4. Biologists believe that the huge tarpon aggregations in the deep hole of the Pass tend to occur at one par-

ticular tide. Other knowledgeable locals believe that many of the PTTS events are scheduled specifically at this 

particular tide in order to fish into the tightly-packed aggregation with jigging gear (jigs will not be effective at 

any other time or place.) 

 

In my mind, targeting the tightly-packed group of fish is the single most destructive aspect of the PTTS. If, as 

more and more captains and scientists have come to believe, this tightly-packed aggregation is a pre-spawning 

ritual, then the PTTS fishing style is focused solely on a vital aspect of the survival of this fish population. 

It is disgusting that the PTTS laser targets a crucial life characteristic of Boca Grandeôs fishery. PTTS boats gun 

their motors to hang in fast currents directly above the pack of fish. Then they bomb the fish with leaded jigs. It 

is crazy and irresponsible to mess around with the 10-20,000 fish that are all stacked up in ñthe holeò in this 

manner. The PTTS rules require targeting this valuable part of the tarponôs life cycle by insisting that all boats 

fish only in a tightly-limited boundary. 

 

With all this in mind, where is the conservation in the FWCôs regulation? Unless the PTTS changes its rules im-

mediately, many folks should support termination of the PTTS. If you are not clear about the number and loca-

tion of these tarpon in the hole, ask a local captain if the electric fish finders show thousands of tarpon stacked 

one on top of the other in a tight-packed area at a certain tide. Mostly you will see large females on the bottom 

while smaller males hang above them. Now, do you see how bombing this tight aggregation of fish with heavy 

lead jigs is ripping off the fish scales and also is ripping off the entire fishery? These highly-destructive tech-

niques (see the illustration) must stop before we look back and wonder where the tarpon have gone. 

 

 
 

5. How does PTTS get away with this? A very good question! The courts have refused to get involved. The 

FWC has been strangely turning a blind eye. Charlotte County is actually listed as a PTTS sponsor. Tallahassee 

doesnôt even register the PTTS as a problem. Do the authorities think this is just a ñuser groupò (one style of 



17 

fishing attacking another style) fight? Wrong. Do they think the PTTS is good for tourism and money? Wrong. 

A recent study shows that local anglers spend over $100 million annually for just tarpon fishing in Charlotte 

Harbor, and $100 million most likely far surpasses the amount of money returning to Charlotte Harbor from the 

PTTS. It is not falling into an individualôs pocket. Or has the PTTS accomplished ñregulatory captureò by hiring, 

paying, seducing and otherwise neutralizing the FWCôs control of this highly-destructive event? Are we all neu-

tralized as well? I hope not. 

 

6. Spillover effect. The PTTS actively recruits new captains to join the event by enticing them with cash 

prizes. These guys show no commitment to Boca Grande and even less to conserving the tarpon fishery. It is 

pure resource exploitation. After buying big boats, they hunt the entire harbor and beach areas when the tourna-

ments are not operating. Their inexperienced and aggressive habits are wrecking the entire fishery. Just watch 5-

10 of the guys circle a small school of tarpon in the harbor. They cut off the fish, circle them, and then bomb 

them to the bottom. Nobody will get these tormented fish to eat a bait, a plug or a fly for a long time. Or watch 

these same guys run down the beaches at high speed, exactly on top of the bars where tarpon try to swim. Is it 

lack of fishing knowledge or lack of seamanship? 

 

7. Finally, make no mistake that due to the PTTS, Boca Grandeôs wonderful reputation is changing in front 

of our eyes. Most people I speak to now think of Boca Grande as the home of the plastic wrapped boaters who 

kill tarpon and play bumper cars in the Pass. There is nothing sporting about this free-for-all competition. The 

traditional pass captains, the harbor plug boats and the beach fly guys are no longer in the publicôs mind today. 

The PTTSô television series has promoted an entirely different picture. This PTTS group doesnôt spend much 

money locally, nor do they buy homes. Yet their techniques are allowed to potentially ruin the world-class fish-

ery. Beyond the dead fish seen after some of the events, is the larger potential damage the PTTS is doing to the 

well-known, tightly-packed schools of tarpon. If the high rev motors sitting on top of the schools,  plus the 

bombing jigs continue to disturb the aggregation, the threat of these fish no longer returning to our waters is the 

becoming more likely. 

 

Making money from a natural and public resource is not against any law that I know of, but threatening the con-

tinuity of the species is. 

 

Please find a way to support any activities that call for rule change or termination of the PTTS. 

 

Contact:    savethetarpon@gmail.com 
 

Rick Hirsch is a dedicated tarpon angler and is active with various conservation groups including Oceana, The 

Nature Conservancy, Bonefish & Tarpon Trust, The American Museum of Natural History (NYC), Earthwatch, 

NRDC and the Center for Environmental Research & Conservation at Columbia University. None of the listed 

groups have endorsed these thoughts. 

 

 

mailto:savethetarpon@gmail.com
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Five Steps to a Successful 

Fishing Vacation 
By Pete Greenan - CBOG 

 

 

 

 

 

 

 

 

The First Step 
For a first time single angler, you will be able to deter-

mine if you really like exotic fishing vacations and 

what method will work for you. Opt for the lodges and 

outfitters recommended by the Federation of Fly Fish-

ers if you can.  These companies have been vetted and 

have been shown to be responsible businesses.  

Take into consideration your ability, financial where-

withal and a target species or location.   

 

If you are not an experienced two handed spey caster 

you might not choose a Scotland or Russian trip for 

salmon. A little introspection will help you decide what 

you are capable of and whether or not you are ready for 

a particularly difficult species or an expensive location.  

If you donôt think you can handle a 100 lb. fish, you 

might not want to fish for giant tarpon or sailfish.  That 

being said, you can prepare for any of the above or any 

other species or location with proper practice.  If you 

want to fish for steelhead in British Columbia you 

would want to learn to use a two-handed rod, do some 

research into the best rivers, guides or lodges and read 

about the techniques needed for success.  Big fish may 

require some time at the gym or working with a trainer 

to bulk up.  When considering a once in a life time trip 

to a remote location or for a particular species, under-

stand the cost of the trip is usually more than a stated 

rate plus travel costs.  I have found that most trips cost 

20% to 30% more than I estimated.  You donôt want to 

leave yourself short of money.  For instance, a trip to 

Andros Island for bonefish may have an added cost if 

you want to go to the west side of the island; an extra 

$50 or $100.  Most important is deciding what you can 

and cannot do.  For instance, can you effectively wade 

a river or stand on the bow of a flats boat?  Opt for a 

trip that allows you to fish comfortably and without 

danger.   

The Second Step 
Choose a companion carefully. 

Most of us like to fish with friends or family.  How-

ever, you would not want to share quarters or a boat 

with someone you donôt get along with very well.  You 

should also consider your mates ability and physical 

limitations.  Are they equal to yours?  Would fishing 

with that person prevent you from doing all the things 

you want?  You may be able to hike a mountain trail 

for four hours on a pack back trip but can your buddy?  

Can he/she cast well enough to not miss the best oppor-

tunities of the trip?  Will your partner be able to cover 

his costs well enough?  When using guides and lodges 

double occupancy keeps costs down but sometimes itôs 

more fun to explore alone.  It is more expensive but 

often more rewarding. 

 

The Third Step 
When should you go? 

Every location, species and environment has a prime 

time and a shoulder time.  When doing your research 

look for the best season, moon phase, migration period 

or weather conditions. The shoulder season offers bet-

ter rates but the fishing may not be at its best. Plan far 

enough ahead so youôll be able to book the trip on the 

days you want.  Call or e-mail lodges and outfitters to 

find the best times.  Talk to friends who may have been 

there and read all the articles and books you can.  Util-

ize all the resources on the internet like chat rooms, fo-

rums, etc.  Delving into the nitty-gritty of a venue can 

save time and money.   

 

The Fourth Step 
Be prepared. 

Now it is time to think about your gear.  Youôve made 

your decision on where and when to go but what do 

you bring?  Do you have appropriate rods?  How many 

should you take? Have you used them regularly?  Do 

you need reels with a strong drag and large capacity or 

extra spools?  Are your lines in tip-top shape?  You 

wouldnôt bring a bonefish line for Alaskan rainbows or 

visa-versa.  Do you have the right leaders and do you 

have enough to cover all circumstances?  Have you 

practiced the knots youôll need?  Are you wading? Wet 

or dry? Think about the appropriate clothing.  You may 

need a super rain jacket or a wide brimmed hat or 

breathable shirts or silk long johns or all of the above.  

Will you be tying the flies you need on site?  Youôll 

need a travel kit for that.  If you need more equipment, 
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can you purchase it in the location you going to or do 

you have to carry everything you need with you.  What 

about food & water?  Is it available, supplied or do you 

have to fend for yourself?  How about emergencies?  

What do you do if you step on a sting ray or fall in an 

icy stream?   I canôt say enough about medicine.  Be 

absolutely sure you have everything you need; sun-

screen, Neosporin, band-aids, prescriptions, etc.  Each 

location will have its special needs and not covering 

them can ruin a fun trip.  Most important is practice.  

Practice casting with the rods you are going to use.  No 

one goes to the Super Bowl before they play Pop War-

ner.  Use casting instructors whenever possible.  They 

can fine tune your casts so you wonôt miss any opportu-

nities because you couldnôt get the fly to the fish. 

 

The Fifth Step 
Consider your options. 

There are three methods I take into consideration when 

planning a special fishing trip.   

The first is commonly called DIY or Do-It-Yourself.  

Iôm a fairly knowledgeable angler and have advanced 

casting skills.  This means I can cut my costs and still 

have a wonderful time.  I can also tie the flies I need 

and make the knots Iôll be using.  I am fortunate to 

have many friends who I consider peers when it comes 

to fishing.  As a Federation of Fly Fishers member I 

can utilize contacts all over the world.  They will help 

me be ready and may even enjoy a visit or a day of 

fishing.  Making new friends is part of any fun trip.  I 

will choose this type of trip as often as I can.   

 

The second method I might choose is to go on a 

ñHosted Tripò with one of the many Federators that 

arrange package fishing vacations.  I would always 

choose a Federator because I know they are well 

trained and very well experienced.  The Host would 

inform you of the things you need to bring, the rod, reel 

and fly selection, what the cost is and what the options 

are.  He/she will be able to suggest the best flights, 

times and locations.  And they will be able to offer a 

trip in your budget.  I suggest this for the slightly less 

adventurous angler.  Being with a group introduces you 

to like-minded friends who may become your best fish-

ing pal in the future.  Also, there is safety in numbers. 

The third method to consider is going with a lodge or 

outfitter.  These trips are usually a bit pricier but you 

have the security of an operation with extensive knowl-

edge and a financial interest in your enjoyment and 

well being.  They want you back.  Here again youôll be 

informed of all you need to bring and all the expenses 

in advance.  Most lodges or outfitters of any size are 

also insured.  That means more security for you.  This 

type of trip is excellent  

So, to recap, it is important that you give a lot of 

thought to your trip.  Asking friends what experiences   

they enjoyed the most will lead them to tell you some 

horror stories.  Donôt believe them all.  Most trips, if 

not to a country that is at war, are fun and exciting.  

The better prepared you are the more comfortable you 

will feel.  Being better prepared relieves those intrepid 

feelings and adds pure excitement to your adventure.   

Consider taking your first trips to one of the many fine 

fishing venues in the United States.  Fishing the great 

eastern smallmouth streams is an inexpensive fun trip.  

Have you been to one of the old lodges in northern 

Maine?  How about bass fishing in Florida or Texas?  

That would be fun.  All you freshwater anglers might 

enjoy and saltwater trip and visa-versa.  What excites 

you the most; bonefish & tarpon; browns & rainbows, 

smallies & pike or panfish & bass?  Do you like to 

wade rivers, flats or ponds?  How about a kayak trip?  

You see, the possibilities are endless.  Whatever you 

decide, remember is recreation.  So.. take time to re-

create yourself and have fun. 

 

I hope this article helps pique your interest in a fishing 

adventure.  In the near future I will be writing short ar-

ticles on preparing for specific locations.  These will 

help you prepare for one particular venue or species. 

 

Fish Hard, 

 

Capt. Pete  

Capt. Pete Greenan ï MCI, CBOG 

Sarasota, Fl. 

www.floridaflyfishing.com 

http://www.floridaflyfishing.com
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DRY FLY FISHINGé 
my new best friend  

By Roger Maler 

 

Many fly fishers shy away 

from dries as an enjoyable 

and productive way to fish, 

myself included for many 

many years. This can be a 

most enjoyable pastime, 

maybe the best, if you just 

donôt take it so seriously. It 

has become my favorite 

and possibly yours if you 

just follow a few pointers: 

 

Donôt get hung up on fly patterns: 

As an example, A past Super Bowl Sunday was quickly 

becoming a relatively slow day fishing deep, virtually 

alone (27 degrees outside!!), on my favorite piece of 

water.  I hadnôt seen a hatch or any significant surface 

activity for many weeks. Always interested in under-

standing the ways of the trout, I re-rigged my rod with 

a floating line and plucked a beat up hopper pattern 

from my ñwetò fly box. Selecting a well defined hold-

ing spot which has produced before, I plopped the bug 

loudly onto a seam of a short piece of riffle water. 

Mending a bad downstream belly in the line, the hopper 

skittered about a foot and settled into a fairly good 

drift. Day dreaming about the football game I was 

missing back at the cabin, the splash in the vicinity of 

my hopper (which I had lost in a long shadow) jerked 

me back to reality. 

 

Every dry fly fisher has had this experience and has 

blown the next few casts to the ñsplashò as I did that 

afternoon. The third nervous cast to the spot was made 

with intense concentration and determination befitting 

the opportunity. Sure enough a fat Bow took the fly, 

now improperly floating well into the film, and the rest 

was predictable and without further description. The 

poor hopper was now soaked beyond any ability to 

float above the water and I changed to another ñusedò 

dry imitation in my wet fly box. I had left the dry box 

back at the cabin, of course. This unnamed pattern 

(looked like a fat wasp) also produced a strike and fish 

within a few minutes. I went on to have a nice few 

hours taking surface fish without any ñhatchò in sight.  

I have, on more than a few occasions, been successful 

with dries when there are absolutely no bugs in the air, 

on the water or emerging to the surface. The lesson 

learned here is not to leave your ñdryò box back at the 

cabin or parking lot because of the conditions of the 

day or time of the year. Trout are always hungry, curi-

ous and not very bright as I have proven to myself 

many times since this Super Bowl experience. Canôt 

remember who won the game but that learning experi-

ence is still with me.  

 

Remember also, if only one thing, every hatch begins 

with one bug and whoôs to say if the trout are paying 

attention or keeping count for that matter! 

 

Donôt get hung up on presentation: 

There is definitely too much emphasis on the ñdead 

driftò as again I have proven many times. Many of us 

have stood, spitting out flies, in the midst of a west 

coast hatch so thick so as to obscure the water, without 

considering the underlying value of this experience. 

That simply being that the flies we meticulously tie, 

strain to present ever so lightly and laboriously mend to 

produce a ñdead driftò are, in fact, intended to replicate 

something that is alive! 

 

Take a minute to watch the activ-

ity during a hatch or just one bug 

on the water and observe their 

movements and almost impercep-

tible vibrations emitting from 

them. This ñtwitchingò is being 

broadcasted to every living thing 

who might consider this morsel as its next meal above 

and below the water. The point being a true dead drift 

may not be the most optimum presentation in every 

situation. 

 

The ñtwitchingò technique is quite simple and may be 

happening to you now and again in the mending proc-

ess or as a result of a poor ñdeadò drift. The normal re-

action to ñspoilingò the drift is to pick up and recast 

elsewhere fearing you may have spooked the trout in 

the area. Steady your nerves and rod and let the drift 

continue flicking the tip every 4-5 feet. The object is to 

vibrate the fly not pop it. At the end of the drift raise 

your rod and momentarily hold the fly in the current 

and very lightly swing the fly across the current skitter-

ing it on the surface. Lift the leader off the water if you 
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can. Keep in mind the size of the fly and its natural 

counterpartsô possible ability to move on the surface. 

The best fly that I have found to do this with, because 

of its design, is the elk hair caddis 14-16. Also do not 

use a leader of less than 10-12 feet for all dry presenta-

tions longer if you can turn it over. When you apply 

floatant to you fly also apply to the full length of you 

leader and always keep you fly line dressed, at least 

twice a day! 

 

A second lesson I have 

learned is that matching the 

hatch to the nth degree of de-

tail and size could be reducing 

the odds of attracting a rise. 

Try a larger, maybe two hook 

sizes, to get some interest. Why compete with hundreds 

of the real thing? Toss an attractor or terrestrial in the 

meleeé try the twitching method above. If you are un-

equipped to throw dries at the instant of a hatch keep 

fishing the same way as the feeding frenzy usually low-

ers the troutôs guard and the strike odds are good. The 

window of opportunity during a hatch may only be a 

few minutes as we all have sadly experienced. If you 

are nymphing try high sticking the rod and get your bug 

up near the surface and skitter it at the end of the drift.  

I have actually done this on a sink tip line with a wooly 

bugger and caught fish! Admittedly, not your classic 

stream side image  

 

Donôt get hung up on tradition: 

Being OUT OF THE BOX as explained above can 

open up many pleasurable experiences. The tradition of 

fly fishing and more so dry fly fishing many times re-

duces the experience as we are subject to peer pressure, 

the sports media and the orating icons of the past.  I 

have recently taken to ñgiving the fish a breakò and 

only throw dries in EXCESS of 50 feet of line upwards 

of 70 feet. It improves the casting, accuracy, forming 

loops and sharpens the double haul. The hook ups are 

much less and the presentation hampered by cross cur-

rents but releasing  a fish taken at great distance is in-

credibly rewarding to me. 

 

My dry fly set up: 

Having a number of rods and lines to choose from, I 

have sampled most all brands, wts. And flex actions. I 

choose 2 rods: both 5 wts with a mid action flex; A 

Sage SP and an Orvis 0 Gravity 9.2 tip flex recently 

acquired. More important however, or certainly equally 

so, is fly line selection. Mine is the Joan Wolff Triangle 

Taper 5 wt with a 10-12 foot leader and 5X tippet. Start 

with a 7-8 foot 4X leader and add on the 5x. The heav-

ier leader tip and butt rolls over better. Many will argue 

that this is not fine enough but it works well for most 

all flies and fish in most waters. 

 Well intended individuals, fly shop salesmen, gurus 

and others experts provide an encyclopedia of advice to 

anyone who will listen about equipment for the fly-

fisher. 

 

 In a minutia of detail, every com-

ponent of the ñgearò is dissected 

and finely tuned to the consumer. 

Rods, reels, waders, boots, flies, 

leaders, tippet (you know the drill) 

are dissected and absorbed with 

thousands of choices and volumes of literature to di-

gest. After dizzying deliberation, the neophyte has now 

assembled some thousand dollars of gear and almost as 

an afterthought the line selection decision is most of-

ten:ò Get a WF line to match the rod weight.ò Thatôs it! 

No further discussion necessaryé right?  

 

 It is my theory that this is far from the correct choice 

and for the most part a detriment to the caster. The 

weight forward line manufactured today is most consis-

tently built along the same specifications: 15 feet of 

front taper 30 feet of bulge and 45 feet of level running 

line. Follow this, the typical caster is usually attempting 

to present a cast of 35-40 feet, most adequate to fish in 

75% of all water and most fish species. At this distance 

The WF ñbulgeò is in the rod guides! Not where it is 

intended for the use of the line. This added weight on 

the rod would appear to over load or bend the rod and 

adds to the forming of tailing loops as well since a con-

cave rod tip path and ñshockingò would almost always 

occur to move the line. This is even more aggravated in 

slower action beginner rods. The WF line has a specific 

and most efficient casting length at or beyond 60 feet 

with faster action rods and in a few wind conditions 

below that. The WF is also considerably harder to roll 

cast as the bulge diameter most be lifted from the water 

adhesion at distances under 40 feet which is beyond 

even most intermediate casters to execute at longer 

lengths. 
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Rebuilding Menhaden Will Provide Significant  

Benefits for Recreational Fisheries 
 

Historic measures are adopted to curtail harvest of 

critical forage fish after decades of intensive  

commercial fishing 

  

Alexandria, VA ï November 10, 2011 ï During its 

November meeting, the Atlantic States Marine Fish-

eries Commission voted by an overwhelming margin 

to approve a new fishing target level for menhaden in 

an effort to increase its abundance and its availability 

as a forage species for striped bass, bluefish, Atlantic 

tuna and other important saltwater species. The 

American Sportfishing Association (ASA) applauds 

the commission for taking this critical step to con-

serve menhaden which could reduce harvest of this 

important, but declining, forage fish by up to 37 per-

cent. Menhaden stocks have declined 88 percent over 

the last 25 years and are at their lowest abundance in 

recorded history. 

 

ñThe sportfishing industry and the thousands of an-

glers and recreational fishing-dependent businesses 

thank the commission for taking this important step 

in conserving menhaden,ò said Mike Leonard, ASAôs 

Ocean Resource Policy director. ñThe commission 

recognized both the impact that menhaden have on 

the ocean ecosystem and the impact they have on the 

numerous fisheries that depend on them for survival.ò 

Leonard further noted, ñTermed 'the oceansô unlikely 

hero' by noted historian and author H. Bruce Frank-

lin, menhaden have shaped Americaôs nationalðand 

naturalðhistory. While many saltwater anglers on 

the East Coast might not realize it, their fishing suc-

cess is dependent on menhaden because these small 

forage fish support many of the Atlanticôs most im-

portant recreational fisheries.ò 

 

The commission has regulatory oversight of menha-

den harvest and other fisheries in state waters from 

Maine through eastern Florida. The current bench-

marks used by the commission show that the menha-

den stock is undergoing overfishing, and overfishing 

has occurred in the menhaden fishery in 32 of the last 

54 years. Nearly all of the commercial menhaden har-

vest is caught by Omega Protein Corp., headquartered 

in Houston, Texas, which factory processes the hun-

dreds of millions of pounds of menhaden caught an-

 The more correct selection is a double or single taper 

line. In fact this should be the more suitable line for all 

casters! Its 15-20 foot front taper allows smooth long 

casts up to 60 feet and turns over better at all distances 

with a matched leader. In fact, long casting in tourna-

ments I have been told, is with a DT line or shooting 

heads with similar design. The Triangle Taper de-

signed by the Joan Wolff Company is even better with 

40 feet of front taper and my line of choice in fresh 

water, moderate winds, up to 60 foot casts and up to 7 

wt rods. It is also a dream to roll cast with up to 40 

feet effortless accomplished. 

 

 Bass, tarpon, and salmon fishers are turning over 

heavy and high wind resistant flies with faster action 

rods. The WF in the proper hands may be the more 

efficient line choice in these few situations.  

 

 Fly selection: 

Again, I greatly limit my choices to only a few pat-

terns.  Changing flies, matching the hatch and pros-

pecting for the BEST FLY is just not productive. I 

carry in quantity: hoppers, stimulators, elk hair cadis, 

blue wing olives and parachute Adams in 12-16 sizes.  

The ONLY RULE here is to keep the bug as dry as 

possible and floating as high as possible ALONG 

WITH THE LINE, LEADER AND TIPPIT. Change 

the fly often and after 2-3 hook ups. Use floatant and 

drying agents frequently, as much as every 10 drifts. 
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nually primarily for fish meal and oil. Menhaden 

oil is used in animal feed, dietary supplements 

and a variety of other commercial products. 

 

ñWhile the target selected by the commission was 

slightly lower than the level ASA recommended, 

this still represents a major step in managing 

menhaden for their role in the food chain, as op-

posed to simply as a reduction fishery,ò said Leo-

nard. ñMore conservative fishing levels are criti-

cal as the commission moves towards a new multi

-species management approach for menhaden, 

which will take several years to develop. ASA 

urges the commission to move swiftly to put ap-

propriate regulations for menhaden into effect as 

soon as possible.ò 

 

 

 


